


BUS320 | USA → FRANCE

Space Paris
A Paris-legal business plan for bringing Club Space to 
France as a club-at-night, music-hub-by-day cultural 
nightlife campus

THESIS
Club Space Paris will enter the market as a 
phased, legally compliant music institution: 
private outdoor cultural programming by day 
and early evening, indoor marathon club 
operation by night, and a long-term flagship in 
Paris’s northeast cultural corridor.

Feels like Space. Runs like France. Pays Paris.
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● Founded in Miami, 2000
● Known for marathon sets + sunrise experience
● Global reputation in electronic music
● More than a venue — a consistent music destination 

Club Space is not just a nightclub…

http://www.youtube.com/watch?v=cfaHNv3VLo4&t=3510
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So What Does That 
Look Like in Paris?

● Same DNA as Space
● Different structure
● Built for French law
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PARIS HAS DEMAND, BUT NO PERMANENT INSTITUTION

The gap: 

● Demand already exists in Paris
● The scene is fragmented across venues 

and one-off events
● Most sets are short and formats are 

inconsistent
● No permanent, music-first institution 

anchors the market

48.7M
visitors to Paris Region in 2024

€23.4B
tourist spending in 2024
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Paris Is the Right Market for a 
Space-Style Model

What Space Brings:

● Proven global brand in electronic 
music

● Marathon-format DJ sets (6–12 
hours)

● Consistent, year-round 
programming

● Strong artist relationships + 
booking power

What Space exports

A global destination for long-form 
electronic music experiences.

What Paris needs

● A permanent flagship venue
● A structured day-to-night experience
● A consistent, repeatable music 

destination

Business opportunity

Space Paris = global brand + local demand 
+ structured operating model
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The Model: One Venue, Multiple 
Operating Modes

● A single venue operates through 
multiple legal and commercial modes

● The open-air club drives early 
discovery, food spend, and cultural 
programming

● The main room monetizes peak 
nighttime demand through long-form 
DJ sets

● Revenue is layered across terrace, 
club, food, merch, and later daytime 
use

● After the core model is proven, 
programming expands into special 
formats and pop-ups

MAIN ROOM 

23:00–07:00
Discoteque (Type P ERP)

OPEN-AIR CLUB

17:00–2:00
Outdoor bar / cultural space (Type N)

MARATHON 
WEEKENDS

Venue-specific long-format programming only 
where authorizations and sound controls allow it

Legal shorthand
Type P + Licence IV + declaration + EINS + limiters + 
SACEM/SPRE
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MODULE 04 | SOCIAL-CULTURAL 
ENVIRONMENT

To Win in Paris, Space Must Operate as Cultural Infrastructure

● Paris rewards curation, credibility, 
and community over spectacle

● Programming must include local 
artists, collectives, and residencies

● Residency model: local artists 
perform regularly and build into 
headliners

● Safety must be built into operations 
(not just messaging)

● The Space identity is preserved, but 
presented through Paris cultural 
standards

Curation bookings must feel editorial, not generic

Collectives recurring residencies for local crews

Safety consent, hearing protection, harm reduction

Inclusion diverse audiences and artists are part of value

Cultural alignment is not a constraint — it is a 
competitive advantage
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PARIS 19

Boulevard Macdonald – rue de la Clôture 
corridor

● Inside Paris → strong brand positioning
● Industrial zoning → sound buffering, fewer 

complaints
● Proven nightlife cluster (Kilomètre25, La 

Station)
● Strong transit access:

○ Metro 5 & 7
○ Tram T3b

TARGET ASSET

● 1,500–3,500 m² warehouse shell
● High ceilings + heavy structure
● Supports dual-club model:

○ Open-air terrace (17:00–02:00)
○ Main room (23:00–07:00)

● Full acoustic isolation + controlled exits

Flagship Location 

BOBIGNY - BACKUP LOCATION

54 rue Saint-André, 93000 
Bobigny

● Fully industrial → minimal 
residential conflict

● Proven late-night event site
● Large footprint → flexible layout

LIMITATIONS

● Outside Paris → weaker brand 
positioning

● Different regulatory authority
● Less central access
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Ticket Pricing

ENTRY ANYTIME/RE-ENTRY €70-85

ENTRY AFTER 12:00 €40–50

ENTRY AFTER 07:00
€45

EARLY ENTRY BEFORE 23:00
€20

ENTRY ANYTIME TERRACE & 
MAINROOM €55-60

MAINROOM €45

DAY / TERRACE €20
17:00-22:00

22:00-07:00

DAY / TERRACE €20
11:00-17:00

Standard Operating Hours: 
Friday & Saturday

Additional Operating 
Hours: Sundays

Special 24HR Marathon:
Friday-Saturday
TERRACE & MAINROOM OPEN 

17:00-07:00 23:00-23:00
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FINAL RECOMMENDATION

Bring Space to Paris — But Build It to Last

Recommended path
● Launch first through a residency at partner 

venues
● Operate as a legal mixed-use music model, not a 

loophole
● Scale into a flagship only after demand and 

trust are proven

If it feels like Space, runs like France, and returns 
value to Paris, the expansion is credible.




